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» MARCH 2026: FUEL UP

Team members tried fitness classes, attended Healthy Kids Day, reviewed the Impact
Report, and explored our Ys firsthand — all while helping shape a community-guided
plan to modernize facilities, strengthen programs, and expand access ahead of the Y's
135th anniversary in 2027.

ParkerY
21.4%

KEY TAKEAWAY

March feedback showed that when people actually experience the
Y—in a class, at an event, or through the Impact Report—they
discover far more than expected. The “I had no idea” pattern was
the dominant theme. Awareness of the Y's full community scope
remains the biggest opportunity for growth.

EXPANDING

HORIZONS

Fodiy ragpense

Downtown Y
78.6%

“Both the information
shared by staff and the
details in the impact
report have greatly
changed my
understanding of what
the Yis — it is so much
more than just a place

Impact Report
I
Fitness Class
I
Healthy Kids Day

Askibreakdown

to work out.” |
Exercise Visit
“The Milton Y needs a ‘
pOOl. The hlgh SChOOl Weight Loss Challenge
community pool is 0 2 4 6 8 10
never available.”
FEEDBACK FOCUS Classes

10.7%

March feedback pointed to two clear signals:
belonging works—the Y's welcoming
atmosphere and staff warmth topped every
ask type — and awareness is still the biggest
gap. Team members at both campuses
discovered services, spaces, and programs
they had no idea existed. Getting people
through the door remains the most powerful
tool.

Wayfinding

32.1%

Teen Programming
14.1%

Equipment & Spaces
18% Pool/Aquatics
21.5%

We encourage you to share your 135 ask experiences through everyday conversations.
Invite your friends, family, and coworkers to learn more and join the team at ymcanrc.org/135years.



	135 COMMUNITY TEAM MONTHLY SNAPSHOT
	MARCH 2026: FUEL UP
	Team members tried fitness classes, attended Healthy Kids Day, reviewed the Impact Report, and explored our Ys firsthand — all while helping shape a community-guided plan to modernize facilities, strengthen programs, and expand access ahead of the Y’s 135th anniversary in 2027.
	KEY TAKEAWAY
	Facility response
	March feedback showed that when people actually experience the Y—in a class, at an event, or through the Impact Report—they discover far more than expected. The “I had no idea” pattern was the dominant theme. Awareness of the Y’s full community scope remains the biggest opportunity for growth.

	Ask breakdown

	FEEDBACK FOCUS
	IMPROVEMENTS
	March feedback pointed to two clear signals: belonging works—the Y’s welcoming atmosphere and staff warmth topped every ask type — and awareness is still the biggest gap. Team members at both campuses discovered services, spaces, and programs they had no idea existed. Getting people through the door remains the most powerful tool.
	We encourage you to share your 135 ask experiences through everyday conversations. Invite your friends, family, and coworkers to learn more and join the team at ymcanrc.org/135years.





